Jlekuuun npoceccopos u3s Nupumn pnsa ctypentos BLUCT

C 10 no 17 maa 2019 ropa Bhicwas wWkKona cepBuca 1 TOProBau MpuUHUMasa Aesierauunio
npoceccopos 13 NHaun: anpektopa K. 4. Comans NHCTUTYyTa MeHeg)XMeHTa U UccnenoBaHnm B
obnactn meHepxmeHTa (Mymbaun, NHAnS) ookTopa MoHMKY XaHHa 1 AokTopa PuHy MexTa. B
Xo[e BM3WTa COCTOAINCH NIEKLMOHHbIE CeCcCUn ANa CTYyLEeHTOB HanpaBieHns «Toprosoe Aeno» u
«YnpaBJieHne NepcoHaom».

Ans ctypeHToB bbinn npoBefeHsbl 3aHATUSA No Teme «Challenges of mncs operating in emerging
markets & ITS technological challenges», B xone KoTopbix A-p MexTa pacckasasa 0 MeToAMKax
MPOrHO3MPOBAHNA PbIHKOB, UCMOMb3YIOWNXCA B IHAMK, 1 npobnemMax, C KOTOPbIMU CTanknBaeTCcs
KOMMaHWA Ha 3Tane Nnoucka n pa3BuUTUS pbiHKa AJ1s CBOEro NpoaykTa.

Kypc nekuumn npodeccopa, ookTopa MoHnkK XaHHa «Planning, Creating value & Developing Products
for International Markets» Bbl3Ban He MEHbLUWI UHTEPEC Cpean caywaTenen. Ha 3aHATUAX CTyOEeHTbI
y3Hann o6 ocobeHHoCTAX paboTbl TOProBOM KOMMNAaHWM Ha MUPOBOM pPbIHKE, Pa3BUTUU U
NPOABMXXEHUN NPOAYKTa, OT MJAHUPOBAHUA €ro Co3JaHus OO peanusaunn npodax.



i

CTyOeHTbl MOHANN BaXXHOCTb FPAMOTHOr0 NoAXola K U3y4YeHuto pbiHKOB (B 0COBEHHOCTU ApYrux
CTpaH), @ TakXXe 3HAYNMOCTb PO KYJIbTYPHbIX 0COBEHHOCTEN CcTpaHbl B 06beMe cnpoca Toro uian
MHOrO TOBapa Ha ee TEPPUTOPUN.

Bo BpeMsi BM3NWTa TakKXe MPOLWM BaXHble BCTPEYM C PYKOBOACTBOM M MPOGeccopcko-
NpenoaBaTeNlbCKUM COCTaBOM HCTUTYTa NPOMbILLIEHHOR0 MEHEIDKMEHTA, SKOHOMUKM 11 TOPTOBJIN.
OnpepneneHbl BO3MOXHble HAMpaBieHWUs Pa3BUTUS MAPTHEPCKOro COTPYAHMYECTBA UM OCHOBHbIE
HanpaB/eHNS COBMECTHbIX Hay4YHbIX NCCIe0BAHUIA.



